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Development 

 

Knowledge checklist 

Key ideas How secure is my 

knowledge? 

 

 

 

  

 Use a variety of indicators to assess the level of development of a 

country Identify and explain inequalities between and within 

countries  

 Classify production into different sectors and give illustrations of 

each Describe and explain how the proportions employed in each 

sector vary according to the level of development  

 Describe and explain the process of globalisation, and consider its 

impacts 

   

Case study 

 A transnational corporation and its global links 

   

Additional 

 Indicators of development (including GNP per capita, literacy, life 

expectancy and composite indices, e.g. Human Development Index 

(HDI)  

 Primary, secondary, tertiary and quaternary sectors  

 Use of indicators of development and employment structure to 

compare countries at different levels of economic development and 

over time  

 The role of technology and transnational corporations in globalisation 

along with economic factors which give rise to globalisation  

 Impacts at a local, national and global scale 
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Development indicators: 

Definitions: 

• Development is the progress of a country in terms of economic growth, the use of 

technology and human welfare. There are different types of development, including 

economic, social, cultural and environmental developments. 

• Low income country (LIC) – countries that have a GNI per capita of $1,045 

according to the World Bank. These are poorer countries that have mainly primary 

jobs such as farming and mining.  Countries include Bangladesh and Mali. 

• High income country (HIC)  - a country that has a GNI per capita of $12,746 or 

above according to the World Bank. These are richer countries that have lots of 

industry and service jobs such as the UK and Japan. 

• 1. Fertility rate - Total Fertility Rate = average number of children born to each 

woman over the course of her life (independent of age – sex structure of the 

population) 

General Fertility Rate = number of births per 1000 women aged 15 to 45 

• 2. Dependency Ratio- The ratio of economically active to economically inactive 

people within a population. 

• 3. Infant mortality rate- The annual number of deaths of infants under age 1 per 1000 

live births 

• 4. Life expectancy - The number of years an individual is expected to live.  
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• 5. Migration- Migration is the movement of people. It can involve a permanent or 

temporary movement and can be voluntary or as in the case of refugees forced.  

• 6. Natural Increase- The difference between birth and death rates.  

• 7. Population distribution- The way in which a population is spread over an area 

• 8. Population density - The number of people per specified area 

The Brandt Line (1980) 

• This line is a visual depiction of the supposed North-South divide. 

HICs 

• The wealthiest countries in the world 

• GNI per head is high 

• High quality of life 

• E.g. UK, USA, France, Germany 

LICs 

• The poorest countries in the world 

• GNI per head is low 

• Low quality of life 

• E.g. Afghanistan, Somalia, Uganda 

NEEs 

• Rapidly getting richer 

• Moving from primary to secondary industry 
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• Quality of life for citizens is improving 

• E.g. India, China, Brazil, Russia 

The Development continuum 

• As countries develop, they pass from one condition to another.  

• The transition is gradual, with no abrupt points of change.  

• The development process, with countries at different stages of development and 

developing in different ways, is referred to as the development continuum. 

Industry: 

Jeans 

• A pair of jeans may have travelled 40,000 miles before you put them on! (That’s 

nearly twice around the Earth!) 

Globalisation: 

• In the 17th century it took 30 years for French Fashion to get to England. 

• In 1953 when Sir Edmund Hilary conquered Everest it took five days for the news to 

reach London 

Definition 

• Globalisation - can be described as the process by which the people of the world 

are being unified into a single society. This process is a combination of economic, 

technological, cultural and political forces. 
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Is the world getting smaller? 

• It is often expressed as the idea that the world is becoming ‘smaller’ or increasingly 

inter-linked. 

– The way things are moving more easily around the world (goods, info, 

companies, jobs) 

– Clothing is an example – made in many other countries (mainly LEDCs) 

– It brings many benefits but also leads to people being exploited or losing their 

jobs. 

How does it affect you? 

It influences: 

• What you wear and the food you eat. 

• What you do in your spare time 

• Your thoughts and opinions 

• What you will do as an adult, how much you earn and where you work and live. 

How has it come about? 

Just a couple of things to consider: 

• Travel by ship has changed to travel by plane. People goods and services can move 

much more freely and faster. The cost is also relatively low. 

• Global communications from the earliest trans Atlantic under sea telegraph cable to 

the internet have got faster and more powerful in terms of the data that can be 

moved. 
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TNCs 

• Trans National Corporations. These are companies that manufacture or provide 

services in more than one country.  

• Sometimes also called Multinational companies. 

TNCs: 

• Trans National Corporations. These are companies that manufacture or provide 

services in more than one country.  

• Sometimes also called Multinational companies. 

Case study- Nike 

• Founded in 1978, Nike is an example of a TNC 

• Nike headquarters are in Oregon, USA. 

• The headquarters are responsible for finance, marketing, communications, brand and 

design.  

• The headquarters employs over 6000 people. Who are busily coming up with new 

designs. 

• Nike searches for the cheapest places in the world to manufacture its products. 

• Nike products are made in over 700 factories in 52 countries. 

• Nike spends $2 billion a year on advertising around the world. 

• Nike goods are sent to 52,000 shops in over 180 countries 

• Today it is the world’s largest seller of sports clothing and footwear 

• It has branches in 52 countries and employs 30,000 people 
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• The factories it uses employs over 800,000 people 

• It sells in over 180 countries (that’s nearly all the countries in the world)  

 


